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Sign up now to claim the best location for your company!

The National Association for Home Care & Hospice 28" Annual Meeting &

Exposition will draw an audience of dedicated leaders serving the needs of

the home care and hospice community throughout the country. As the aging

population continues to grow... these leaders will be looking to you for solu-

tions as they strive to provide the highest quality of care. There is no better
forum for you to reach these highly qualified professionals than at the NAHC
28" Annual Meeting & Exposition. More than 3,000 members of the home care
and hospice community throughout the country will attend in 2009.

By Exhibiting at the NAHC 28" Annual Maximize your visability to more than
Meeting & Exposition You Can: 3,000 NAHC Attendees!
Attendees Include:
e Reach agency decision makers who DME Professional

IT Professional

authorize purchases;

Clinical Professional

¢ (Generate new leads and sales;
e Introduce new products and services; Owner/CEO/COO

Supervisor

¢ (Conduct informative user-group meetings about your

products and services;
e Survey current and potential customers =
on their needs; Attendees:
e Access outstanding educational sessions;

Recommended Products
21% or Services

e Show your support for home care and
hospice by becoming an official sponsor;

¢ See what the competition is up to; Buy Products

o :
. Wy o 8% Specify Products

or Services

e Thank existing customers for their
continued business; and
e Network with more than 5,000

industry peers. Attendees Purchasing T
Timeline: 4%

Influences Purchases

6-9 Months
17%
3% 9-12 Months

0-3 Months 12 Months

6%
Other
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The NAHC 28" Annual Meeting & Exposition provides conference
attendees with the perfect opportunity to meet and interact with

hundreds of exhibitors offering state-of-the-art products, services

and technology oriented to the home care and hospice communities.

Decision-makers, including CEQ’s, CFO's and Directors, from the leading
home care and hospice agencies have considered this a ‘must-
attend’ event for the industry. The Home Care & Hospice
Exposition is the only event that—at one time and in one
. place—brings together products and services devel-
oped solely for the home care and hospice market.

Many agencies attend the NAHC Annual Meeting &
Exposition exclusively for the opportunity to compare
products and services and make buying decisions at the
Exposition. Exhibitors from around the world are available to

iﬁ\ answer questions, demonstrate innovative products and intro-
b »  duce the latest technological developments.
Not only is this an event to find out about the newest development in prod-

ucts and services, but it is also a perfect opportunity to learn about what
advancements will help transform home care and hospice services.

Attendees also received a year full of CEs when they attend our meeting!

For more information go to www.nahc.org/meetings/am/09.

Top 5 Reasons Attendees Visit the Exhibit Hall:

e Keep abreast of new products and ¢ Educational value of Home Care & Hospice
applications; Exposition;

e Purchase or place orders for specific ¢ FEvaluate and compare specific products; and
products; e Exchange ideas with peers and vendors.
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Home Care & Hospice Exposition
Booth Inclusions

The exhibit booth price includes all of the following:
e 100 square feet of exhibit space (10" wide by 10" deep);

e 8 high, two-color, draped back wall and 3" high, one-color side
rail drape;

e Company listing in the NAHC 28™ Annual Meeting final
program, NAHC website and all meeting programs one year
prior to the meeting;

¢ Company listing and product description in the Official Show
Guide;

¢ Two complimentary conference registrations providing access
to all general sessions and educational sessions (additional
staff passes may be purchased for $125— a value of over
$895);

¢ Two-line identification sign in booth with exhibitor name and
booth number;

e 24-hour security services from move-in through move-out
(NAHC is not responsible for items left unattended in a booth);

¢ Aisle and lounge carpeting for general Exposition Hall areas;
¢ Nightly general Exposition Hall cleaning (in the aisles);
® (General illumination lighting;

e Exclusive right to purchase pre-and post-meeting attendee
lists; and

¢ Discounted meeting space rental pre and post conference.

Booth Rates—Early Bird

Member Nonmember Allied*
Regular Booth (10'x10") ~ $2,050 $2.,450 $1,025
Corner Booth $2,150 $2.,550 $1,075
Early Bird Registration Rates Expire: 12-31-2008.
Booth Fees—Regular

Member Nonmember Allied*
Regular Booth $2,250 $2,550 $1,125
Corner Booth $2,350 $2.650 $1.175

Two or more booths are priced by adding the prices of each booth
being puchased.
* Allied Rate applies to non-profit industry associations, state home care or

Hospice assaciations, government agencies, and schools of nursing. These
groups must also be NAHC Allied Members to exhibit at the Allied Rate.

4| NAHC 28™ Annual Meeting & Exposition

Home Care & Hospice Exposition
Show Hours*

Sunday, October 11 5t07:30 p.m.

Monday, October 12 10 a.m. to 3:30 p.m.

Tuesday, October 13 10a.m. to 2 p.m.
Exhibitor Move In*

Friday, October 9 8a.m.to5p.m.

Saturday, October 10 8a.m.tob5p.m.

Sunday, October 11 8a.m.to 3 p.m.
Exhibitor Move Out*

Tuesday, October 13 2to 8 p.m.

Wednesday, October 14 8a.m. to Noon

* Times and schedules are subject to change; contact NAHC's Exhibit
Department at (202) 547-7424 for most current schedule.

Deposit and Payment Schedule
1. A deposit totaling 25 percent of the booth(s) space
must accompany all applications submitted before
December 31, 2008.

2. From January 1, 2009 to April 6, 2009, a deposit total-
ing 50 percent of the booth(s) space must accompany
all applications submitted.

3. From April 7, 2009 to June 8, 2009, a deposit totaling
75 percent of the booth(s) space must accompany all
applications submitted.

4. After June 8, 2009, full payment must accompany all
applications submitted.

5. Final payment is due no later than August 7, 2009.

Official Show Contractor and Service Kits

Alliance Exposition Services is the official full-service show
contractor for the NAHC 28" Annual Meeting & Exposition.
Shipping and handling of show materials, furniture, labor
drayage, electrical, signs, carpeting and other booth
furnishings may be ordered from Alliance Exposition
(service@alliance-exposition.com).
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NAHC 28" Annual Meeting & Exposition and
The Fourth World Congress

Los Angeles, California ® October 10-14, 2009

The National Association for Home Care & Hospice invites prospective faculty/speakers/
presenters to submit presentation proposals for the NAHC 28™ Annual Meeting & Exposition
and the Fourth World Congress taking place October 10-14, 2009, at the Los Angeles
Convention Center in Los Angeles, California.

Online Submission

Due to the overwhelming success of the online submission process, NAHC will again make
it possible for potential faculty/speakers/presenters to submit presentation proposals
ONLINE at www.nahc.org/cfp. We are pleased to announce the special Web site is open for
submissions through Monday, November 3, 2008.

The lead contact faculty member for each session must complete the Call for Presentation
submission process using the Web site. Only submissions with complete information will
be eligible for review and consideration as potential educational sessions. Please be sure
to read the instructions and submission policies carefully when you go online to
submit your presentation proposal.

Submission Deadline

All submissions must be received by November 3, 2008. No submissions or change in
content on previously submitted presentations received after this date will be considered.
Decisions and notification regarding accepted submissions will be made by the NAHC
Annual Meeting Committee in February, 2009.

Complimentary Registration

The faculty complimentary registration allows faculty to attend all educational sessions
(with the exception of the CEQ Leadership School, which requires a separate registration
fee) scheduled from October 10 through October 14, 2009. In addition, faculty members
are entitled to attend the general sessions, nightly receptions and/or events each day, as
well as the Home Care & Hospice Exposition. Complimentary faculty registrations are not
transferable.

Thank you for submitting an educational session proposal for the NAHC 28t Annual
Meeting & Exposition and The Fourth World Congress. We look forward to seeing you in
Los Angeles in 2009!
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BECOWNIE AN

ANNUAL MEETING SPONSOIR

Sponsor with NAHC Because:

NAHC is dedicated to adding exceptional value to all
sponsorships at the NAHC 28" Annual Meeting & Exposition

in Los Angeles. With your help, by signing up early for the
sponsorship of your choice, your investment will extend beyond
the event itself to include nine months of national exposure
before, during and after the meeting. For six months before

the event, we will promote your commitment to home care and
hospice in brochures, programs and on the meeting Web site,
www.nahc.org/Meetings/AM/09. Your company’s name will
also appear in all of the show advertising that is placed in NAHC
publications beginning in April 2009.

At the event, you will receive additional exposure on conference
signage at general sessions and throughout the entire meeting.
Following the event, you will also be promoted in post show
coverage.

To take advantage of this great marketing opportunity, it is
recommended that you commit early to receive the best value
for your investment. NAHC is dedicated to working with you in
designing a program that suits your needs, budget and mission
adding value to your organization in home care media, electronic
distribution, exposure and sales leads during the event.
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Maximize Your Exposure to the Largest National
Gathering of Home Care and Hospice Professionals

Sponsorships are an extremely effective way to maximize your company's

exposure with the more than 3,000 NAHC 28" Annual Meeting & Exposition

attendees, most of whom are leaders in both their agency and in the home
care and hospice community.

A sponsorship tells the entire community that you are committed to them
and their success. NAHC offers a comprehensive, multi-tiered package

of sponsorships for the NAHC 28" Annual Meeting & Exposition in Los
Angeles. In addition to the standard packets offered by NAHC, you can also
customize a sponsorship package to meet your company’s marketing needs.

Opportunities are available at many price points so you can find the best fit
for your budget. Take time to carefully review your options now and maximize
your company's visibility at the NAHC 28" Annual Meeting & Exposition! We look

forward to assisting you in achieving your marketing goals.

There are 4 basic sponsorship levels:
¢ Platinum $50,000 and above

* Gold $25,000+

e Silver $10,000+

* Bronze $4,000+

All sponsors will be recognized in the following meeting-
related publications, as well as for any additional benefits
listed under specific opportunities:

¢ Conference Program provided on-site;

¢ Bold Sponsor-recognition signage located on-site
throughout the convention center;

e Sponsor “thank you” scrolled on giant screens as attend-
ees enter and leave all four general sessions; and

¢ Recognition on NAHC Web site.

NAHC provides industry members with a wide range of
value-priced sponsorship options, which provide increased
exposure to all attendees.
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Conference Registration Bags —
Exclusive Sponsor

All attendees love the registration bags. They are handy and
useful during and after the conference. This is your opportunity to
sponsor the bags, which are distributed to all attendees. Exclusive
recognition includes your corporate logo on the bag along with the
NAHC 28™ Annual Meeting & Exposition logo, your organization’s
logo on the sponsor page in the final program and VIP status.

Conference Shuttle Bus Service —
Exclusive Sponsor

Conference Shuttle Buses will play an important role in the NAHC
28th Annual Meeting & Exposition and Fourth World Congress in
Los Angeles. As the exclusive sponsor of the conference shuttle
buses, your corporate logo will be placed on all conference
shuttles that link the conference hotels to the LA Convention
Center. Exclusive support includes: your organization logo on all
bus signs in the convention center and hotels, signage with your
logo on the inside and outside of each bus, public recognition at a
general session, your organization’s logo on the sponsor page of
the meeting’s final program and VIP status.

General Sessions —
Exclusive Sponsor

The four general sessions are conference highlights featuring
keynote speakers and top NAHC leadership. With all attendees
participating, these are high profile events. Recognition includes
your organization’s logo projected onto a large screen during
each of the four general sessions, a five-minute promotional
video (provided by sponsor) to be presented prior to two of the
general sessions, your organization's logo on the sponsor page
of the final program, VIP status and an opportunity to place your
company literature on every seat.

The Annual Meeting Party —
Exclusive Sponsor
The Annual Meeting Party is the place to be if you want to find

the largest and happiest group of folks during the entire meeting.

It is an event you won't want to miss, and surely one that will
leverage your company to receive the maximum amount of
exposure and recognition.

Special Services and Events

In addition to supporting the listed activities, there are also many
other opportunities that can be custom built depending on your
organization’'s marketing needs.

/s

GOLD SPONSOR

Registration

The hub of the conference is the registration area. This is a very
high visibility opportunity, because everyone passes through
several times each day. Your organization’s name and booth
number will appear on a banner in the NAHC Annual Meeting
registration area. Your logo will be printed on the lead retrieval
card that all attendees carry, and on the sponsor page in the final
program. Your representatives will receive public recognition at a
general session and VIP status.

Conference Shuttle Bus Service —
Partner Sponsor

Conference Shuttle Buses will play an important role in the
NAHC 28th Annual Meeting & Exposition and Fourth World
Congress in Los Angeles. As a partner sponsor of the conference
shuttle buses, your corporate logo will be placed on all bus signs
in the convention center and hotels and on a percentage of all
conference shuttles that link the conference hotels to the LA
Convention Center. Partner support also includes: signage with
your logo on the inside and outside of each bus assigned to

your organization, public recognition at a general session, your
organization’s logo on the sponsor page of the meeting's final
program and VIP status.

General Session

Each of the four general sessions is a conference highlight and
features speakers and top NAHC leadership. With all attendees
participating, this is a high profile event. Recognition includes
your organization’s logo projected onto a large screen before

the start of one general session, your organization’s logo on the
sponsor page of the final program, VIP status and an opportunity

to place company literature on every seat.
www.nahc.org/meetings/am/09 | 7



Conference
Registration
Bags —

Partner Sponsor

All attendees love the registration bags. They are handy and
useful during and after the conference. This is your opportunity
to sponsor the bags, which are distributed to all attendees. If
the registration bag is sponsored through a partner sponsorship,
three partner logos will appear on one side of the conference
bag and the NAHC 28" Annual Meeting & Exposition logo

will appear on the other side of the bag. Partner sponsorship
recognition also includes your organization’s logo on the sponsor
page in the final program and VIP status..

The Annual Meeting Party —
Partner Sponsor

Become a partner sponsor for the biggest party of the year and
find the largest and happiest group of folks during the entire
meeting. It is an event you won't want to miss, and
surely one that will leverage your company to
receive the maximum amount of exposure
and recognition.

Special Services and

Events

In addition to supporting the listed
activities, there are also many other
opportunities that can be custom built
depending on your organization’s marketing
needs.
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SILVER SPONS&Q

Silver. Sponsorships —
$10,000 to $19,999
Silver-level Sponsorships include:

NAHC Place & Bookstore

The NAHC Conference Bookstore is the place that attendees love
to browse. The bookstore not only offers publications targeted

to home care and hospice, but it also offers logo merchandise.
The setting is always in a high visibility location. The bookstore
offers an exclusive opportunity to show your support for the
education and resource mission of the conference. Exclusive
support includes signage at the bookstore, an acknowledgement
in all brochures that mention the bookstore, public recognition at
a general session, your organization’s logo on the sponsor page in
the final program and VIP status.

Opening Night Reception —
Exclusive Sponsor

This high-energy event kicks off the Annual Meeting! It is the
place everyone comes to meet. This reception sets the tone

for the attendees’ conference experience. Recognition includes

a sign with your organization’s logo at the entrance to the
reception, public recognition at the opening general session, your
organization’s logo on the sponsor page in the final program and
VIP status.

Internet Café —
Exclusive Sponsor

The conference meets the Web, but sorry, no coffee
at this 20-by-10 foot kiosk. This is the only place
in the Annual Meeting & Exposition where
attendees can check email and do business
on a high-speed Internet connection for
free. Recognition includes signage at the
Internet Café, an acknowledgment in all
conference brochures that mention the
Internet Café, public recognition at a
general session, your organization’s logo
on the sponsor page in the final program
and VIP status.



Catch the Moment —
Exclusive Sponsor

Attendees will be scrambling to receive a free personalized
souvenir from Los Angeles. Each guest will receive a customized
interactive photograph to remind them of their visit to Los
Angeles and the generous selection of exciting and fun
backgrounds to choose from including the front cover of CARING
magazine. Photos will print on-site with a customized frame
including your company’s name and logo. Exclusive support
includes signage on-site, your organization’s logo on the sponsor
page of the final program and VIP status.

Special Services and Events

In addition to supporting the listed activities, there are also many
other opportunities that can be custom built depending on your
organization’'s marketing needs.

sl

Bronze Sponsorships —
$4,000 to $9,999

Bronze-level Sponsorships include:

Educational Sessions

Sponsor a track of professional development sessions relative
to your organization’s business. Recognition includes your logo
on the sign outside of the room, public recognition at a general
session, your organization's logo on the sponsor page of the final

program and a formal invitation to the President’s Club reception.

Internet Café —
Partner Sponsor

The conference meets the Web, but sorry, no coffee at this
20-by-10 foot kiosk. This is the only place in the Annual Meeting
& Exposition where attendees can check email and do business
on a high-speed Internet connection for free. Recognition
includes signage at the Internet Café, an acknowledgment in

all conference brochures that mention the Internet Café, public
recognition at a general session, your organization's logo on the
sponsor page in the final program and VIP status.

Opening Night Reception —
Partner Sponsor

This high-energy event kicks off the Annual Meeting! It is the
place everyone comes to meet. This reception sets the tone

for the attendees’ conference experience. Recognition includes

a sign with your organization’s logo at the entrance to the
reception, public recognition at the opening general session, your
organization’s logo on the sponsor page in the final program and
VIP status.

Catch the Moment —
Partner Sponsor

Attendees will be scrambling to receive a free personalized
souvenir from Los Angeles. Each guest will receive a customized
interactive photograph to remind them of their visit to Los
Angeles and the generous selection of exciting and fun
backgrounds to choose from including the front cover of CARING
magazine. Photos will print on-site with a customized frame
including your company’s name and logo. Exclusive support
includes signage on-site, your organization’s logo on the sponsor
page of the final program and VIP status.

Marketing Materials —
Conference Registration Bag

(For exhibitors/sponsors only)

Maximize your company’s visibility and reach all NAHC meeting
attendees. This affordable opportunity enables you to showcase
your company brand or program by providing one premium or
collateral item to be included in every conference registration
bag (first come, first served — limited availability). NAHC will
approve item to be placed in registration bag.

Special Services and Events

In addition to supporting the listed activities, there are also many
other opportunities that can be custom built depending on your
organization’s marketing needs.

Contact Information

For complete information on these or to begin customizing
your own sponsorship, please contact Tom Murphy at
tem@nahc.org or (202) 547-7424.
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ANNOUNGE YOUR

PARTICIRPATION =

The National Association for Home Care & Hospice offers
a number of advertising opportunities to enhance your
presence at the NAHC 28™ Annual Meeting & Exposition.
Announce to the entire home care and hospice industry
through NAHC periodicals and pre-meeting publications

that you will be in Los Angeles, October 10-14, 2009.

28" Annual Meeting & Exposition

Advance Program with Educational Sessions

With a circulation of 25,000, the meeting's advance program
reaches nearly every corner of the home care and hospice indus-
try. The program contains information about speakers, educational
programs, the Home Care & Hospice Exposition Hall, hotel ac-
commodations and official airlines. The advance program is used
by more attendees to register for the meeting than by any other
promotion.

Final Conference Program

The onsite program will be distributed to all attendees as part of
their registration packet in Los Angeles. Containing information on
the entire Annual Meeting and Home Care & Hospice Exposition,
the program is a constant companion for every attendee. Attend-
ees also refer to the conference program long after they return
home for information on speakers and educational programs,
increasing the longevity of all advertisements.

Official Show Guide

The detailed show guide is distributed to all attendees as part of
their registration packet in Los Angeles. The Guide features exhibi-
tor listings, Exposition Hall hours, hall maps, and information on
exhibitor educational programs. Every attendee relies on the guide
to navigate through the Home Care & Hospice Exposition. Attend-
ees will refer to the Guide long after they return home to look up
contact information for the exhibitors throughout the coming year.

10 | NAHC 28" Annual Meeting & Exposition
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CARING magazine

NAHC's signature monthly, award-winning magazine

focuses on the most current issues facing home care and
hospice. CARING is read by American home care and hospice
providers who strive to stay competitive in this increasingly
challenging environment. Monthly circulation is 30,000 with
additional copies distributed at the Annual Meeting. CARING has
an estimated readership of 150,000.

NAHC Report

The daily eNewsletter written for and by newsmakers in the home
care and hospice industry, NAHC Report provides critical and
timely information on legislative, legal, regulatory and research
developments. NAHC Report is delivered to 7,200 email subscrib-
ers daily.

Contact Information

For complete information on all advertising opportunities, please
call NAHC's Advertising Department at (202) 547-7424.



ADVERTISING QPPORTUNITIES

NAHC Annual Meeting

Advance Program | Circulation 25,000
Deadline February 6, 2009

SIZE RATE
Cover 4*  $3,950/5,599
Cover3*  $3,627/5141
Cover 2% $3,627/5,141
FullPage  $2,295/3,229
YPage  $1,491/2,113
YaPage  $918/1,301
Y2 Page Spread  $2,295/3,229
Full Spread ~ $4,390/6,150

*Includes Color Charge, call advertising director for availability.

Four-Color Process Full Page add $800; Full Spread add $1,460;

Y5 Page add $425; ¥ Page add $230

Conference Program | Circulation 5,000
Deadline August 14, 2009

SIZE RATE

Cover4*  $3,155/4,589
Cover3*  $2,801/4124
Cover2*  $2,801/4124
Full Page  $1,385/2,005

% Page  $909/1,316

YiPage  $596/864

Y%, Page Spread  $1,385/2,005
Full Spread  $2,590/3,846

*Includes Color Charge, call advertising director for availability.
Four-Color Process add $550; Full Spread add $890; %4-¥: add
$300

Home Care & Hospice Exposition

Show Guide | Circulation 5,000
Deadline August 14, 2009

SIZE RATE
Cover4*  $2,780/3,903
Cover3*  $2,433/3,522
Cover2*  $2,433/3,522
FullPage  $902/1,305
1/2Page  $616/893

*Includes Color Charge, call advertising director for availability.
For color process $500. Special positioning add 15%.

New Product
Technology Showcase

The New Product/Technology Showcase is the ideal place to
highlight any new products or service your company plans to
feature or launch at the NAHC 28" Annual Meeting & Exposition.
The New Product/Technology Showcase is also an excellent way
to build additional traffic to your booth.

The Showcase will be located strategically in a high-traffic area,
usually at the entrance of the Home Care & Hospice Exposition.
Only exhibitors will be able to take advantage of this extra
exposure. Showcase space size is 19" x 18" x 13"

Your product, identification sign and booth number will be
displayed. You can also provide a description of your product to
be included in the case.

Product/Technology Showcase Pricing
NAHC MEMBER RATE  $200
NONMEMBER RATE $300

www.nahc.org/meetings/am/09 | 11
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5 Star Consultants

Accreditation Commission for Health Care, Inc.
Ace Medical Risk Middle Markets Division
Acucare Health Strategies Inc.

ADT Companion Services

AdvaCare Systems

Affinity Ventures, Inc.

Affordable Med Scrubs, LLC

Aging with Dignity, Inc.

Air Lift Nursing Bags

American Medical Alert Corporation
American Occupational Therapy Association

American Physical Therapy-Home Health
Section

American Speech-Language Hearing
Association-ASHA

American TeleCare, Inc.
ANEW International Inc.
Anodyne Therapy, LLC

Association for Home & Hospice Care of NC/
SE

AT&T

At Home Care Consulting

Atlanta Computer Sales, Inc.

August Systems, Inc.

Aurora Ministries/Audio Bibles for the Blind
Authentidate

B.A.Maze, Inc. (Purrfect Opener)
Barbara Karnes Books, Inc.

Beacon Health

BKD, LLP

Blackberry by Research in Motion
Borin-Halbich, Inc.

Boyd & Nicholas, Inc.

Briggs Corporation

Call 4 Health

Calmoseptine, Inc.

Cardiocom Multi-Disease Management
Care Support of America

Care2learn

al Meeting &

EXHIBITORS

CareAnyware,Inc.

CareCentric, Inc.

CareFacts Information Systems, Inc.
CareVoyant, Inc.

CareWatch, Inc.

Catch the Moment Boath sponsored by Delta
CellTrak Technologies, Inc.

Cerner BeyondNow

Community Health Accreditation Program
(CHAP)

ConvaTec A Bristol-Myers Squibb Company
David-James, LLC

Decision Health

Delphi Medical Systems Corp

Delta Health Technologies,LLC

Derma Sciences, Inc.

Dermarite Industries

Dixon Hughes PLLC

DMAA: The Care Continuum Alliance

Donald A. Jarvis and Company Certified Public
Accountants

eCEUS.com

Enclara Health

eSolutions, Inc.

Fazzi Associates, Inc.

FGA, Inc.

Fleetridge Pacific

Foundation Management Services Inc.

FR&R Healthcare Consulting, Inc & Frost,
Ruttenberg & Rothblatt,
P.C.Fujitsu Computer Systems

Gentiva Consulting

Gulf South Medical Supply
Health Care Answering Services
Health Systems Solutions HSS
Healthcare Concepts, Inc.
Healthcare Market Resources

Healthcare Provider
Solutions, Inc.

HealthCare Strategies,
Inc.

HealthCare Synergy, Inc.
HEALTHCAREfirst
HealthMEDX, Inc.

HealthWyse

Heffernan Insurance Brokers
Hill-Rom, Inc.

Holtz Rubenstein Reminick LLP
Home Care Delivered, Inc.
Home Health Gold

Home Healthcare Solutions, Inc
Homecare Accounting Solutions
Homecare Homebase

Homecare Interactive by Sigma Health Care,
Inc.

HOMELINK

Honeywell HomMed

Hooper Cornell, PL.L.C.

Hopkins Medical Products

Hospice & Community Care Insurance Services

Hospice Pharmacia, a service of excelleRX, an
Omnicare Co.

HospiScript Services, LLC
HRnet Software Systems
HS Pharmaceuticals
Indura Systems, Inc.
Infopia USA LLC

KCI

KS Consulting

Lewis, Inc.

LifeLink Monitoring LLC
LifeStation Inc.

LiftVest USA

Link to Life

Lippincott Williams
& Wilkins-
Wolters Kluwer
Health

LiveAbility
LogicMark, LLC




McBee Associates, Inc.
McKesson Corporation
McKesson Home Care
Medela Healthcare
MedForms, Inc.

Medline Industries, Inc.
Med-Pass, Inc.

Medshare Inc.
MedSignals

Misys Healthcare Systems

Mosby/WB Saunders/Churchill Elsevier-Health
Science Div.

Multiple Sclerosis Foundation
Myhomecarebiz

National Association for Homecare Quality
(NAHQ)

National Revenue Recovery LLC

NBCHPN-National Board for Certification of
Hospice & Palliative Nurses

NDSI Healthcare, Inc.

NetLearning

Nurses Service Organization (NSO)
OASIS Answers, Inc.

OASIS Certificate & Competency Board
0CS, Inc.

Omni Medical Supply,Inc.

Opus Partners

Out of the Blue Solutions

Panasonic Computer Solutions Company
Patient Care Technologies, Inc.

Pearce Financial Group

Philips/Philips Lifeline

PPS Plus Software

Press Ganey Associates, Inc.

Principle Business
Enterprises, Inc.

ProCare Hospice Care

Procura
PRODATA, Inc.

Progresa Health Systems (Formerly 3M
HHS)

Providence Health & Services
Provident Healthcare Partners
Provista (Formerly HPPI)

Quality Assured Services, Inc. (QAS)
Quality In Real Time

Quality of Life Publishing Company
RBC Limited

RCTCLEARN.NET (Rochester Community &
Technical College)

Remington Report

ResCare

Rescue Alert, DBA Rescue Alert
Sabal Insurance Group

Sandata Technologies, Inc. Santrax
Sansio

Security Benefit Retirement Programs
Select Data

Self Regional Healthcare

Sharp HealthCare

Silverchair Learning Systems
Simione Consultants,LLC

Smith, Bell & Thompson, Inc.
Sprint

Stoneridge Partners

Strategic HealthCare Programs
Stratis Business Systems, Inc.

Suncoast Institute, formerly The Hospice
Institute of the Florida Suncoast

Suncoast Solutions

TAG Marketing & Recruiting
Tapeless Medical

TeamHealth Medical Call Center

The Braff Group

The Corridor Group, Inc.

The Gideons International

The Joint Commission

The Murphey Group, Inc.

Thornberry, Ltd.

University of Pennsylvania Health Systems
VCPI

Verizon Wireless

Vision Share Inc.

Vitel Net/ Vitel Care

Viterion TeleHealthcare LLC

VNA First/Innovative Healthcare Solutions
White Oak Systems, LLC

WOCN-Connect-aClinical Service of Miller &
Huffman Outcome Architects, LLC




DISEOUNTED HOTEL
HMF@%MATH@N

STAPLES/ ®
Center

Convention
Center

- 1.-The Westin Bonaventure Hotel & Suites -
" "Headquarters Hotel
404 South Figueroa Street
Los Angeles

2. Sheraton Los Angeles Downtown Hotel

711 South Hope Street
Los Angeles
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3. Wilshire Grand
930 Wilshire Boulevard
Los Angeles

This map offers a
close-up view of the
Los Angeles Convention
Center and all of the
hotels that are a part of
the NAHC 28" Annual
Meeting & Exposition.

4. Holiday Inn Los Angeles City Center
1020 South Figueroa Street

Los Angeles



The Westin
Bonaventure
'Hotel & Suites -
Headquarters Hotel
404 South Figueroa St.
Los Angeles

Room Rate: $195 single or $210
double occupancy

In the heart of Los Angeles’ downtown financial district,
the landmark Westin Bonaventure Hotel & Suites, Los
Angeles is ideally located and is the NAHC 28™ Annual
Meeting & Exposition Headquarters Hotel. Guests have
easy access to cultural and business centers, as well as
nearby beaches, the Los Angeles Convention Center, and
the Staples Center.

All of your needs can be met in the hotel’s central atrium,
which houses 42 restaurants and shops. Take time for your
mind and body in the state-of-the-art fitness center, and
then relax at the beautiful revolving cocktail lounge with
panoramic views, BonaVista. This is Los Angeles’ largest
convention hotel, and each of the recently renovated guest
rooms was designed to soothe guests with floor-to-ceiling
views of Los Angeles, as well as the hotel's signature
Heavenly Bed and Heavenly Bath. In addition, a new Tower
Suite was created with the executive traveler in mind

minutes from museums, theater, sports, and entertainment
attractions. Somewhat smaller than the Westin Bonaventure
Hotel & Suites, the Sheraton Los Angeles Downtown Hotel
has 485 spacious guest rooms designed to ensure your
comfort. The hotel also has two restaurants and a lobby
lounge, which are the perfect place to relax after a long day.
There is also a 24-hour business center and a state-of-the-
art fitness facility.

Wilshire Grand
930 Wilshire Blvd.
Los Angeles

Room Rate: $189 Deluxe Room
single and double occupancy; and
$219 Junior Suite single and double
occupancy

The Wilshire Grand is centrally located in downtown

Los Angeles, and is within walking distance to almost
everything downtown has to offer. Located at the corner
of 7th street and Figueroa, the hotel is only four blocks to
the Los Angeles Convention Center, Staples Center, Nokia
Theater, and the LA Live Complex. The hotel offers an
espresso bar, 24-hour pool and fitness center, gift shops,
boutiques, florists, salon, event ticketing agency, car rental,
and business center.
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